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An avid hunter and fisherman, Ellie has com-
bined her own hobbies—such as digging for clams
with her grandfather—to launch the junior angler
program with the National Park Service.

However, Ellie’s successful philanthropic
career began more than 10 years ago, when she
survived a traumatic brain injury during a hypo-
thermia incident while returning from a ski race.
Forced to relearn how to walk and talk at Vail
Health and Howard Head Sport Medicine, she
became inspired to donate her time to those who
endured far worse than her. Working with the Red
Cross, Wounded Warriors, and an acting volunteer
counterpart of the Service to the Armed Forces,
Ellie, although never having served in the military,
sought to support her country in a different way.
“One thing I try to do in many ways is bridge
the military-civilian divide,” she says. “One thing
I've found is that there is not enough emotional
support for what theyre going through. And that’s
not just the military. It’s the spouses, the kids, and
the families. A combination of integrative medi-
cine, the outdoors, and military families is person-
ally where I give my support.

Following a decade of personal health strug-
gles and deep dive into volunteerism, over the
next decade Ellie will work to create environments
for the military, integrative medicine, and the
outdoor lifestyle to set people up for success. In
2020, Ellie and Vail Health will launch TOP—Tacti-
cal Optimisation Program, the first fully-funded,
non-medical program for active duty military
focused on medical wellness and decompression
techniques.

But helping veterans heal is only one way that
Ellie serves America from the outside. Revolution-
izing the food supply chain as the CEO of Manna
Tree Partners, she continues to show an unwaver-
ing love for humanity, using her time, energy, and
ideas—founding blocks that America was built on.
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“Being American means wel-
coming people from other countries
and taking the best of other coun-
tries and enabling people to live up
to their potential,” David says, inton-
ing Thomas Jefferson. “The cream of
the country, the ideal that we live up
to or try to achieve, is that all people
should have equal opportunities to
achieve their potential and ultimate-
ly have life, liberty, and the pursuit of
happiness”

Engraining this sense of social
responsibility into his daughter at
ayoung age—David never forgot to
ask her who she helped at the end
of each day, or call in after virtually
every high-level meeting—Ellie lived
through his experiences.

“The who-did-you-help thing
was extremely important,” Ellie
remarks. “One of the advantages of
growing up in a close-knit Jewish
family, with a lot of cousins and rela-
tives, was that my dad never forgot
who he was. Many people have com-
mented that it’s great to see that my
dad is not just all about business and
that he has this other side of him”

Raised as an only child, David
understood early on the importance
of unconditional love. One of the
best experiences of his life was call-
ing his mother every day and hearing
what she was doing, and telling her
what he was doing.

And David’s unique toolbox of
love, confidence, emotional support,
and drive is what led his daughter to
move mountains today.
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“One of the tricks in getting wealth is to be
able to pass along drive, to commit to do some-
thing useful,” David says. “Very often, wealthy
children don’t have the drive that less wealthy
children have’

Observing her father’s intense work ethic
her entire life, Ellie looked up to David’s passion.
Forming her own identity and leaving home to be-
come a ski racer, Ellie was able to create her own
image, expressing her own individuality. Today,
Ellie thanks her father for letting her observe the
systems that got him to where he is today. She saw
it worked.

“He took us around the world,” she recalls. “I
got to go on business trips with him. I got to see
the inner makings of how you build a global firm
and partnerships”

Working together with her father, Ellie notes
that instead of creating a next-gen environment,
they have built a multigenerational atmosphere.

“The people moving the mountains today are
the ones from the second- and third-generation
families,” she says. “They’re not only motivated,
but they have the tools and resources to do so and
they are their own people. And that’s extremely
important. They have their own identities and
their own goals”

David praises those from successful second-
and third-generation families because it’s not as
easy for them to be as driven as people born in the
first generation.

“We were really raised in a giving back man-
ner; Ellie remembers. “One thing my dad and I
are trying to do is be open about how we got to
this point so we can help other families. 'm a
huge proponent of telling people to start now with
small amounts of money, investing, and giving”

Opening the gates and teaching others how
to be philanthropic is one of Ellie’s key goals. But

she couldn’t do it without her father,
a pro at embracing people of different
backgrounds.

“He’s good at relationship build-
ing.” she explains. “He brings people
in. It’s actually an experience. That's
something I admire’”

Best friends with her father as an
adult, Ellie has found it to be a reward-
ing and powerful adventure.

“I respect people who have valued
their family relationships, found a way
to build their own personal life, make
money in a way that they feel matches
their values, and they can look them-
selves in the mirror every day.

However, David has also taken
great pride in the values that Ellie has
acquired and brought to fruition while
pursuing philanthropic projects.

“I'wish I had started in the same
direction when I was younger,” he says.
“I didn’t start my company until I was
37 and I didn’t get involved in a seri-
ous way in philanthropy until I was in
my 50s. I wish I had done both things
earlier”

Growing together as a family
while continuing to learn new lessons
from each other, David and Ellie are
prototypes for the multigenerational
platform, highlighting the need to take
care of family.

“It’s very rare that somebody as
busy as him would emphasize family
time, like five days at Thanksgiving, but
that’s what we do,” said Ellie. It’s really
about coming together.” LM
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